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What is Social Media? 
Social media refers to the use      

of web-based and mobile 
technologies to transform 
traditional communications     
and dialogues (one to one)    
into multi-media broadcasts   
and discussions (many to many)  



Diagram source: wikipedia 
 



Social Media Facilitates  
•  having conversations 
•  making connections 
•  building relationships 
•  sharing resources and information 
•  networking 
•  collaborating 

 
E-platforms where connection, conversation            

and collaboration take place!  
 
One of the foundational concepts in social media is   
that you cannot control your message but rather  

you can initiate, influence and participate in 
discussions and expect to achieve a significant 
influence (social authority) in the conversation.  

 



	
  
SOME	
  EXAMPLES	
  OF	
  WEB-­‐BASED	
  	
  	
  	
  	
  	
  

SOCIAL	
  MEDIA	
  PLATFORMS 
 NAME	
   FOCUS	
   URL	
  

	
  	
  
Classmates.com	
  

Good	
  way	
  to	
  reconnect	
  with	
  high	
  school	
  friends	
  	
  
and	
  browse	
  yearbooks.	
  	
  	
  	
  

	
  	
  
h8p://www.classmates.com/	
  

	
  	
  
Facebook	
  

A	
  social	
  u?lity	
  that	
  connects	
  people	
  with	
  friends	
  	
  
and	
  others	
  who	
  work,	
  study	
  and	
  live	
  around	
  them.	
  

	
  	
  
h8p://www.facebook.com/	
  

	
  	
  
OneClimate	
  

Not	
  for	
  Profit	
  Social	
  networking	
  &	
  climate	
  change,	
  
pioneering	
  media	
  for	
  a	
  cooler	
  climate.	
  

	
  	
  
h8p://oneworldgroup.org/durban	
  

	
  	
  
MySpace	
  

Social	
  entertainment	
  des?na?ons	
  powered	
  by	
  users	
  
featuring	
  music,	
  movies,	
  celebs,	
  TV,	
  &	
  games.	
  

	
  	
  
h8p://www.myspace.com/	
  

	
  	
  
Google+	
  

Web-­‐based	
  sharing	
  meant	
  to	
  imitate	
  “real	
  life”	
  with	
  
Circles,	
  Messenger	
  and	
  Hangouts.	
  	
  

	
  	
  
h8ps://plus.google.com/	
  

	
  	
  
Linkedin	
  

A	
  business-­‐oriented	
  social	
  networking	
  site	
  where	
  
users	
  can	
  build	
  and	
  engage	
  with	
  professional	
  
networks.	
  

	
  	
  
www.linkedin.com/	
  

	
  	
  
Flicker	
  

Online	
  photo	
  management	
  and	
  sharing	
  applica?on.	
  
Show	
  off	
  your	
  favorite	
  photos	
  and	
  videos,	
  securely	
  

	
  	
  
h8p://www.flickr.com/	
  

	
  	
  
Vimeo	
  

Community	
  of	
  crea?ve	
  people	
  who	
  are	
  passionate	
  
about	
  sharing	
  the	
  videos	
  they	
  make.	
  (ESIPFed	
  has	
  
several)	
  

 	
  
h8p://vimeo.com/	
  

	
  	
   



NAME	
   FOCUS	
   URL	
  
	
  	
  
Foursquare	
  

	
  
Loca?on	
  based	
  mobile	
  social	
  network	
  -­‐	
  members	
  note	
  
their	
  loca?ons	
  with	
  a	
  mobile	
  phone	
  and	
  can	
  find	
  out	
  
where	
  friends	
  are.	
  

	
  	
  
	
  
h8ps://foursquare.com/	
  

	
  	
  
Google+mobile	
  

Google+	
  aims	
  to	
  make	
  sharing	
  on	
  the	
  web	
  more	
  like	
  
sharing	
  in	
  real	
  life.	
  Check	
  out	
  Circles,	
  Messenger	
  and	
  
Hangouts,	
  and	
  Google+	
  mobile	
  

	
  	
  
h8ps://plus.google.com/	
  

	
  	
  
Twi8er	
  

Instantly	
  connect	
  to	
  what's	
  most	
  important	
  to	
  you.	
  Follow	
  
your	
  friends,	
  experts,	
  favorite	
  celebri?es,	
  and	
  breaking	
  
news.	
  

	
  	
  
h8p://twi8er.com/	
  

	
  
Flicker	
  mobile	
  

Apps	
  for	
  iPhone,	
  Windows	
  7,	
  and	
  Androids,	
  or	
  use	
  
m.flickr.com	
  from	
  any	
  mobile	
  device	
  

	
  	
  
h8p://www.flickr.com/mobile	
  

	
  
Mobile4good	
  

	
  
Uses	
  mobile	
  phones	
  to	
  help	
  people	
  improve	
  their	
  lives	
  
and	
  livelihoods	
  in	
  the	
  global	
  south	
  	
  (India,	
  Africa)	
  	
  

	
  	
  
h8p://oneworldgroup.org/mobile4good	
  

	
  
SOME	
  EXAMPLES	
  OF	
  SOCIAL	
  MEDIA	
  	
  	
  	
  

FOR	
  MOBILE	
  DEVICES	
   
 



Web-based Social Media 
• Facebook 
 

Mobile Devices Social Media 
• Twitter 

 
To narrow the discussion,  

2 examples from ESIP & CIMSS 
 



Facebook  
Facebook is a social networking website 

that is operated and privately owned by 
Facebook, Inc. Users can add friends and 
send them messages, and update their 
personal profiles to notify friends about 
themselves.  
  
 Additionally, users can join networks 
organized by city, workplace, and school 
or college.  

 
 
 



Facebook Options 
Groups  
Good way to share things with people who share 

the same/similar interest (ESIP Federation) 
 

Pages 
Good option if you want to promote your institution 

and can post more than once a week 
•  Better to have multiple administrators 
•  Choose an address (use your organization name)   
•  Will show up on individual personal pages profiles 







CIMSS Facebook Page        
http://www.facebook.com/CIMSS.UW.Madison 



CIMSS Facebook Page http://
www.facebook.com/CIMSS.UW.Madison 



Twitter  
Twitter is a free social networking and micro-blogging 

service that enables its users to send and read 
messages known as tweets.  

 

Tweets are text-based posts of up to 140 characters 
displayed on the author's profile page and delivered to 
subscribers who are known as followers. Senders can 
restrict delivery to those in their circle of friends or, by 
default, allow open access.   
	
   	
   	
  Subscribe	
  and	
  follow	
  ESIP	
  @ESIPFed	
  

 
Hashtags (#) are a method to add a reference label  

 to conversations for future searches 
	
   	
   	
  Tweet	
  about	
  the	
  mee8ng	
  using	
  #ESIPFed 

 
 

 

Source: Wikipedia 





•  Announcements 
•  Gathering Resources 
•  Sharing Resources 
•  Promoting Activities 
•  Sharing Employment Opportunities 
•  Networking 

	
  

 
How can Twitter be used? 

 



Is Twitter a waste of time? 
It depends on how you use it and who you follow! 
 

Subscribe	
  and	
  follow	
  ESIP	
  @ESIPFed	
  



Social Media & Politics! 
 

The digital revolution is 
leveling the playing field. 

 

Steve.Ackerman@ssec.wisc.edu 
Margaret.Mooney@ssec.wisc.edu 
  
 



Conclusion – Digital is where it’s 
at! 

Find the social media (probably several) that’s best for you 
Facebook – Personal or professional  
Page (with fans) or Groups  

 (may soon be usurped by Google+) 
Good option if you have something to share/post  
on a weekly basis or several times a week 
 
 

Just remember, what you share today will be available 
to ALL indefinitely, consider your professional and 
personal reputation when posting to social media.  

Twitter – Quick interactions with Followers Good 
choice for mobile devices, especially if  you share/
interact daily or multiple times a day 

	
   	
  Subscribe	
  and	
  follow	
  ESIP	
  @ESIPFed	
  

 


